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TOOLS 

– Blockchain Platforms  

• Blockchain TV  

• Tokenisation  

• Social Media Analytics 

• Live stream data  

• Transaction Portals 

• Footfall traffic counting 

– Predictive Analytics  

• Recommendation engine  

• Prediction Algorithms  

 



Digitalization 

 

Digital Transformation 

Digital Re-Invention  
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What is it?  

• The first four decades brought about email, Word Wide Wide, dot coms, 
social media, mobile web, big data, cloud computing and early days of IoT. 

• It reduced the cost of searching, collaborating and exchanging  

•  In 1981 there was an attempt to solve internet problems of privacy, 
security, and inclusion with cryptography. 

• 1n 1993,  David Chaum came up with e-Cash that made it possible to 
safely and anonymously pay over the Internet, but online shoppers didn’t 
care about their privacy and security. 

• In 2008,  Satoshi Nakamoto came up with peer-to-peer electronic cash 
system using cryptocurrency known as Bitcoin. 

• Cryptocurrency is not created or controlled by countries, but it is a set of 
rules that ensure the integrity of the data exchanged among billions of 
devices without going through a trusted third party. 

• This Trust protocol allows trusted transactions directly between two/more 
parties authenticated by mass collaboration and powered by collective 
self-interests rather than large corporations motivated by profit. 

• This technology has led to globally distributed ledgers called blockchain 

• Blockchain technology allows us to send money directly and safely without 
going through a bank, money transfer,  credit card or PayPal 

 

 



Foundational principles that underlie 
Blockchain Technologies 

 
• Distributed Database: All access all the time! Everyone partaking in the database can see 

everything in the database. This architecture provides true decentralization where there is 
no single point of control or failure. This transparency allows independent verification of 
transactions to occur without a middleman verification step. 
 

•  Peer-to-Peer Transaction: Blockchain takes the idea of “serverless computing” to a whole 
new level as there is no central hub for processing transaction data. All transactions are 
processed and stored in the nodes plugged into the network and those nodes share that 
data with all of the other nodes. 
 
 

• Transparency with Pseudonymity: Blockchain users have the choice to remain anonymous 
or share their identities. However, the record itself is present and visible to all. 
Transactions are encrypted and assigned a unique address as the means of identification. 
 

• Irreversibility of Records: Once a record has been transacted in the distributed ledger, it 
cannot be modified due to the linkage between all records (blocks) that comprise the 
blockchain. These records are encrypted, ordered chronologically, and visible to all. 
 

•  Computational Logic: Due to the programmatic nature of the blockchain, logic and 
algorithms can be applied to automate transactions between nodes upon pre-defined 
conditions 
 

























Trends Framework  
 
 
 
 
 
 

People 
• Changing Profiles and 

Needs 
• Changing Market 

Demographics 
• Shifting Customer 

Expectations 
 

 
 
 
 
 Technology 

• Emerging Technology 
• Explosion of New Data 

Regulatory 
Boundaries 
 

• Regulatory 
environment 

• New Competitors 
• Shifting and 

Expanding Channels 
• Fading Industry 

Boundaries 

Landscape 

New 
Expectations 

New 
Competitions 

New Innovations 

































Types Of Data  

• Disclosed Data what you post on your own pages. 
• Service Data – the bio data you give to the site 

before you use it. 
• Entrusted Data- what you post on other peoples 

pages. 
•  Incidental data- what others post about you. 
• Behavioral data- data the site collects about your 

habits. 
• Derived data, data about you that is inferred from 

all other data.  





































AUTOMATION 










































