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Introduction 

What do these organizations have in 
common? 



Introduction 

The key objectives of appropriate pricing 
strategies: 
To increase Revenues 
If able to control costs increase profits 

and achieve a certain return on equity 
and return on investment 

Maintain and/or increase market share 
 
 
 



Basics of Pricing 

Generally, from your accounting studies, 
pricing is supposed to cover the cost of 
products and services and provide a 
reasonable return.   
 

The costs incurred are usually, material, 
labor and production and non-production 
overheads.  
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